TWIPLA vs GA4: Comparison Analysis

Overview

TWIPLA goes beyond core analytics, offering a fully integrated website intelligence solution with 20+ integrated tools that work together to
provide a complete picture of online performance. Unlike GA4, our platform delivers complete, privacy-conscious insights out of the box, with
none of the complexity or third-party plugins that frustrate users of Google’s platform.

Onboarding and Maintenance

GA4 setup typically involves Google Tag Manager and manual event configuration, with extra subscriptions needed for advanced tools.

TWIPLA simplifies onboarding with lightweight, easy installation and a fully integrated platform from day one.

Cost

Installation

Tracking Code
Weight

Data Retention

Tag Management
Dependency

,|| Google Analytics

Free, if limited toolkit; high-traffic
sites (Im+ hits/month). Complex data
needs may require Google Analytics
360 subscription, typically $150,000+
annually.

Manual setup; requires property
configuration and tagging via Google
Tag Manager. Plugins also available.

Heavyweight (~100 KB); larger than
the industry standard given limited
feature suite.

Limited to 14 months; longer
retention available with Google
Analytics 360.

Yes; relies on Google Tag Manager
for full flexibility and customization.

Data and Privacy Compliance

R TwWipPL A

Free plan with access to all core
analytics features. Paid plans scale
with traffic volume; custom enterprise
plan available.

One-step installation; simple
JavaScript snippet setup. Plugins also
available.

Lightweight (~30 KB); size increases
slightly as you enable more features
and collect more visitor insights.

Indefinite.

No; works fully without a tag
manager.

Your edge with \\/

Don't pay for the additional tools you
need for visitor analytics. Affordable
plans start at $2.39/month, and cost
less than the consent management
platform needed to run GA4 legally
in most regions.

Get started quicker, with no complex
setup or integrating other tools.

Faster-loading, performance-
friendly tracking that captures
complete data without weighing
down your site or SEO.

No time limits. Access historical data
anytime for long-term trend analysis
and strategic planning.

Track what matters without relying
on third-party systems or technical
workarounds.

Privacy is a key differentiator for many businesses. GA4 relies on consent banners, cookie-based tracking, and US infrastructure, and it is
illegal in some EU countries. TWIPLA offers flexible privacy settings and can be easily calibrated to meet the highest global compliance
standards, including GDPR, CCPA, and ePrivacy.
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,|| Google Analytics

Data Ownership X
Tracking method X
Data Storage
. X
Location
GDPR Measures X
Consent
X

Requirements

Ease of Use

Google. Website and visitor
data may be transferred
between platforms and ad
services, or shared with third
parties.

Invasive; uses first-party
cookies and Google Signals.

International; stored on Google
Cloud servers (primarily in the
US). Exact storage location not
user-controlled.

Limited. Consent Mode
includes GDPR-aligned
controls; data transfers to the
US remain illegal under EU law
due to government access
concerns.

Cookie banner required. GA4
found to be non-compliant by
several EU DPAs, even with
consent from website visitors.

VR TwWipPL A

User, who retains full data
ownership and export rights.
Data is never sold or passed to
third parties.

Non-intrusive; No identification
technology used by default;
anonymized fingerprinting
active in lower-threshold
privacy mode.

EU-based: data is stored on
ISO 27001-certified servers in
Germany, with guaranteed EU
residency.

Robust; fully GDPR-compliant
by default with no additional
measures needed for legal use
of analytics.

No cookie banner required in
default Maximum Privacy
Mode; may be needed in lower
privacy settings.

Your edge with \/

Your data stays secure and under
your complete control at all times.

Track visitor behavior without
cookies or collecting personally
identifiable information.

Strict EU data sovereignty and
security, supporting compliance
with global privacy laws.

GDPR compliance is baked in. Track
confidently with privacy-first design
that avoids legal uncertainty.

Remove data barriers with
consentless analytics; when using
consent banners, capture opt-out
data to maintain a complete traffic
picture.

GA4 is powerful but complex; its potential can only be unlocked by technical knowledge and training. TWIPLA is built for usability from the
start, with intuitive dashboards, mobile-friendly access, and collaborative features designed for teams of all experience levels.

.ll Google Analytics

User Interface X
Data Visualization X
Learning Curve X

Feature-dense and complex;
designed primarily for data
analysts.

Basic charts and funnels
included; advanced visuals
require setup or export to
Looker Studio.

Steep; Google recommends
completing Analytics Academy
training to onboard effectively.

N\ TwiprPL A

Modular and easy to use;
accessible across teams with
varying skill levels.

Advanced multi-metric charts;
includes visitor map
visualization.

Guided onboarding with
tutorials included and
responsive customer support.

Your edge with \{/

Intuitive interface that makes
complex data easier to understand
for everyone.

Easily interpret data without
needing analytics expertise.

Get up to speed faster, with user-
friendly guidance and support.
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Collaboration

Mobile
Accessibility

Market Validation

Core Features

Limited options. Supports
multiple users, but lacks real
collaborative workflows and
per-report permission control.

Limited. Mobile app lacks the
advanced features,
customization, and full
reporting available on desktop.

14.2 million website installations.

Extensive options for teams.
Supports multi-user access,
role-based permissions, and
shared views.

v/ Mobile-responsive interface.

2.5 million website installations.

Ease of collaboration lets teams
work securely together with
controlled access. Faster decision-
making and smoother workflows.

Access insights anywhere,
anytime, and on any device.

Join the forward-thinking
businesses that value privacy-
focused, cutting-edge analytics
outside of the Google ecosystem.

Google Analytics 4 has limited capabilities out of the box. Unlocking deeper insights requires external tools, technical setup, and added
weight and complexity. TWIPLA includes a complete, fully integrated analytics suite from the start, with no plugins and no missing data.

Data Model

Data Capture

API

Real-Time Tracking

Visitor
Segmentation

Custom
Dashboards

.l' Google Analytics

Event-based.

~25%. Misses significant traffic
due to lost cookie consent,
blockers, and privacy-focused
browsers.

Limited to report extraction
with minimal flexibility;
advanced use requires
complex setup.

Real-time view limited;
standard reports take 24+
hours to populate.

Basic; advanced
segmentation requires
Explore or external tools.

Not natively available;
accessible via the Explore
workspace, but lacks native
sharing and persistent filters.

N\ TwipPL A

Hybrid model; page view-
based stats with additional
event-based behavior
analytics.

~100%. Full traffic visibility via
cookieless, consentless

v/ tracking; works even when
cookies and typical trackers
are blocked.

Full APl access, with greater
flexibility beyond report;
facilitates custom data queries
and integrations.

Included; immediate cross-
v/ platform insights, with zero
data lag.

Advanced, with pre-saved
visitor segments that can

v/ be applied across custom
dashboards and the entire
analytics suite.

Unlimited, with preset filters
v/ and contributor access
restrictions.

Your edge with \/

Easier for non-technical users to get
started, with event-based insights
also available.

Finally get the full picture of your
website with privacy-compliant
tracking that captures every visit.

Provide your team with flexible data
access and integration capabilities
for connecting analytics directly with
other software systems.

Instant access to live visitor data.
Spot trends and issues as they
happen to act faster.

Quickly refine reports to target
specific audiences or compare
groups, delivering actionable
insights faster.

Flexible dashboards give you
analytics that adapts to your team'’s
changing needs and reporting goals.
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No dedicated eCommerce

eCommerce :
.. X  tool; supported via custom
Statistics
event setup.
. . Not natively available; requires
Outgoing Traffic y : B
. X  custom events or third-party
Tracking .
tools to track outbound clicks.
Basic tracking; advanced
. filtering available within GA4'’s
UTM Campaign . )
. X  Explore view; more complex
Tracking

analysis requires external tools
like Looker Studio.

In-Built Behavior Analytics

Dedicated module covering
product performance, sales,
v/ and traffic structures;
inventory management and
customer database included.

Built-in; detailed reports on
v/ external link traffic and visitor
paths.

Campaign tracking with
advanced filtering, detailed

v/ charts, and rich campaign
performance and visitor
insights.

Keeps eCommerce insights separate
while providing access to
interconnected tools for broader
optimization.

Gain clear visibility into where
visitors go after leaving your site,
enabling smarter referral
management and partnership
decisions.

Deeper campaign analysis without
relying on external tools or complex
configurations.

Understanding how visitors interact with your site is key to improving UX and conversions. GA4 focuses on raw events and lacks behavior
analytics without third-party plugins. TWIPLA offers a complete visual toolkit out of the box, tracking frustration signals, mapping interaction

patterns, and connecting behavior directly to outcomes.

.ll Google Analytics

Event-based by design;

Custom Event » custom events require manual
Tracking setup via Google Tag Manager
or code.
. Basic funnel analytics, with no
Conversion Funnels X . 4
session replay of dropouts.
Session Recordings X  Not natively available.
Heatmaps X  Not natively available.

Alarming Behavior
Event Tracking

X  Not natively available.

N\ TwipPL A

Automatic tracking for
v/ common events; tag generator
provides additional flexibility.

Advanced funnel analytics.
Retroactive, supports 14 levels

v/ with multiple stage categories
and custom event
functionality.

Seamless, event-timestamped
replays with intuitive playback

v/ interface, advanced session
filtering, and optional text
obfuscation.

Device-segmented click, scroll,
and mouse movement

v/ heatmaps; filterable by page,
traffic source, campaign, and
more.

Website usability scoring with
v/ analytics of frustration signals;
linked to session recordings.

Your edge with \/

Automatically track common custom
events with zero setup; preview
events live on webpages for easy
verification.

More flexible funnel tracking with
connected session replays for
further intelligence; historic data
population allows for immediate
funnel insights.

Watch generated videos of real
website visitor sessions.

Visualize collective webpage traffic
behavior.

Identify and resolve hidden visitor
frustrations that point to UX issues
and lost revenue opportunities.
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Product Innovation

TWIPLA invests heavily in breakthrough innovations. Our development velocity means you're always ahead of the curve, not catching up to it.

Development
Focus

Upcoming
Features

Update Process

White Labeling

Analytics-as-a-
Service

.ll Google Analytics

Aligned to Google Ads and
marketing ecosystem
priorities; less focused on UX
analytics.

No public roadmap.

Frequent backend updates;
features change or disappear
without warning.

Not available; Google branding
is fixed and interface cannot
be customized.

Not available; cannot be resold
or offered as Google-managed
analytics solution for clients.

Support and Community

N\ TwipPL A

Focused on UX analytics,
privacy innovation, and
actionable insights for all user
types.

Public roadmap. Tools under

development include website
error detection, advanced
conversion analytics, and Al
insight application guidance.

Automatic updates delivered
seamlessly with no manual
effort required; regular
deployment notifications and
support materials.

Fully white-label capable;
customize branding, domain,
and platform appearance for
clients or users.

Full AasS model; fully managed
by TWIPLA, with custom
domains, user management,
and backend support.

Your edge with \{/

Advanced analytics designhed
without conflict of interest.

Benefit from a clear, public roadmap.
Know what's coming and when, so
you can plan with confidence.

Hassle-free updates keep your
analytics reliable and up to date,
without unexpected disruptions.

Deliver analytics under your own
brand. Build trust by offering a
consistent UX, or opt for the grey-
label co-branding option.

Increase your customer lifetime
value and session time with a
custom analytics suite; receive
revenue from bespoke
subscriptions/usage.

TWIPLA offers more than powerful analytics. We also support your team and open direct communication channels with your audience. From
implementation to optimization and building lasting visitor relationships, we help you make smarter decisions with clarity and confidence.

Support Availability

.ll Google Analytics

No direct support; limited to
help center and community
forums.

N\ TwiprPL A

Responsive support team and
community forum; enterprise
clients assigned dedicated
support agent.

Your edge with \{/

Don't experience analytics blind
spots or blackouts; get timely,
personalized assistance from our
global network of support agents.

5/6


https://www.twipla.com/en/features/upcoming-features/roadmap

No live demos; read-only
X  access to public demo
account.

Live
Demonstrations

No integrated tools for
X communication or in-session
feedback collection.

Communication
Availability

Migrating from GA4 to TWIPLA

On-demand one-to-one
demos with product experts,
showcasing features in a real
setup.

Includes dedicated-URL
surveys and on-webpage polls
for gathering and analyzing
direct visitor feedback.

See exactly how TWIPLA solves
your specific challenges.

Directly capture visitor insights and
preferences to guide smarter
website improvements and boost
engagement.

Direct import of historical GA4 data into TWIPLA isn't available by default, but we're happy to assist and can provide a custom migration quote
if needed. While the two platforms organize event data differently, our event tracking system makes it possible to translate past insights.

Historical data isn’t required to start gaining value from TWIPLA.
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